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INTRODUCTION:
The Grant Thornton Retail Excellence Retail Productivity Review

provides the most in-depth retail industry and sectoral analysis

available today. The Review monitors overall industry performance

and sectoral performance. The Review aggregates and analyses data

from over 4,500 retail stores in Ireland. Retail Excellence collated

data through on-line survey. GfK collated data through òplug-inóto

retailer Epos.

COPYRIGHT:
It is an offence to distribute this report to third party organisations or
individuals without the express agreement of Retail Excellence. This
information is compiled exclusively for use by members of Retail
Excellence and cannot be reproduced without the prior written
permission of Retail Excellence. GfK data remains the property of
GfK.

DISCLAIMER:
Although every effort has been made to ensure the accuracy of the
material contained in this document, complete accuracy cannot be
guaranteed. Neither Retail Excellence Ireland nor the author(s) accept
any responsibility whatsoever for loss or damage occasioned or
claimed to have been occasioned, in part or in full, as a consequence
of any person acting or refraining from acting, as a result of a matter
contained in this document.
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Retail Industry Like for Like Sales  Q4 2018
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Retail ExcellenceGroup Chief ExecutiveDavid Fitzsimonscomments: Quarter4 2018proveda

challengingonewithrevenuedeclinesexperiencedin manysectorsof the IrishRetailIndustry. November

experienceda declineof -0.31% againstNovember2017provingthatwhileBlackFridayactivityincreased

significantly,themajorityof demandleft thecountryto internationalwebsites. Themostchallengedsectors

overtheperiodincludedFootwear,Jewellery,Childrenswear,IT|ComputingandDigitalCameras. Thedecline

inHotBeveragesalesinDecemberby-2.17%is indicativeof footfallerosionprincipallycausedbyinclement

weatherpatterns.

Like for Like Sales Q4 2018 vs Q4 2017 (Industry Average)

LIKE FOR LIKE SALES

Q4 2018 vs Q4 2017

Industry Average -0.21%
Footwear -3.77%
Furniture & Flooring +4.14%
Garden Centres +8.89%
Gift & Homeware +2.43%
Grocery +2.64%
Hot Beverage +0.98%
Jewellery -2.25%
Ladies Fashion -1.56%
Menswear +0.92%
Pharmacy -0.36%
Childrenswear -3.60%
Agri Retail +7.64%
Health Stores +3.15%
Lingerie +2.35%
Consumer Electronics (Brown Goods) +1.00%
Home Appliances (Small) +3.70%
IT | Computing -12.00%
Digital Camera -29.00%
Home Appliances (Major) +2.60%
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LIKE FOR 

LIKE SALES Q4 2018
(INDUSTRY AVERAGE)

+0.13%
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-0.31%

Nov

-0.57%
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-0.21%
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Footwear Sales ðQ4 2018
Comparable with Retail Industry Average

2018
FOOTWEAR

SALES

LIKE FOR 

LIKE SALES 

Q4 2018
(INDUSTRY 

AVERAGE)

October -0.56% +0.13%

November -4.13% -0.31%

December -4.64% -0.57%

Q4 -3.77% -0.21%

Like For Like Sales Q4 2018 (Industry Average)

Footwear Sales
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Furniture & Flooring Sales ðQ4 2018
Comparable with Retail Industry Average

2018
FURNITURE &

FLOORING

SALES

LIKE FOR 

LIKE SALES 

Q4 2018
(INDUSTRY AVERAGE)

October +6.14% +0.13%

November +7.22% -0.31%

December +1.02% -0.57%

Q4 +4.14% -0.21%

Like For Like Sales Q4 2018 (Industry Average)

Furniture & Flooring Sales
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Garden Centre Sales ðQ4 2018
Comparable with Retail Industry Average

2018
GARDEN

CENTRE

SALES

LIKE FOR 

LIKE SALES 

Q4 2018
(INDUSTRY 

AVERAGE)

October +16.91% +0.13%

November +2.00% -0.31%

December +3.63% -0.57%

Q4 +8.89% -0.21%

Like For Like Sales Q4 2018 (Industry Average)

Garden Centre Sales

6Grant Thornton Retail Excellence Irish Retail Industry Sales Review Q4 2018



Gift & Homeware Sales ðQ4 2018
Comparable with Retail Industry Average

2018
GIFT & 

HOMEWARE

SALES

LIKE FOR 

LIKE SALES

Q4 2018
(INDUSTRY 

AVERAGE)

October +3.06% +0.13%

November +1.24% -0.31%

December +2.66% -0.57%

Q4 +2.43% -0.21%

Like For Like Sales Q4 2018 (Industry Average)

Gift & Homeware Sales
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Grocery Sales ðQ4 2018
Comparable with Retail Industry Average

2018
GROCERY

SALES

LIKE FOR 

LIKE SALES 

Q4 2018
(INDUSTRY 

AVERAGE)

October +1.98% +0.13%

November +2.24% -0.31%

December +3.11% -0.57%

Q4 +2.64% -0.21%

Like For Like Sales Q4 2018 (Industry Average)

Grocery Sales
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Hot Beverage Sales ðQ4 2018
Comparable with Retail Industry Average

2018
HOT 

BEVERAGE

SALES

LIKE FOR 

LIKE SALES

Q4 2018
(INDUSTRY 

AVERAGE)

October +3.27% +0.13%

November +2.11% -0.31%

December -2.17% -0.57%

Q4 +0.98% -0.21%

Like For Like Sales Q4 2018 (Industry Average)

Hot Beverage Sales
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Jewellery Sales ðQ4 2018
Comparable with Retail Industry Average

2018
JEWELLERY

SALES

LIKE FOR 

LIKE SALES 

Q4 2018
(INDUSTRY 

AVERAGE)

October -0.52% +0.13%

November -2.45% -0.31%

December -2.59% -0.57%

Q4 -2.25% -0.21%

Like For Like Sales Q4 2018 (Industry Average)

Jewellery Sales
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Ladies Fashion Sales ðQ4 2018
Comparable with Retail Industry Average

2018
LADIES 

FASHION

SALES

LIKE FOR 

LIKE SALES 

Q4 2018
(INDUSTRY 

AVERAGE)

October +2.46% +0.13%

November -7.23% -0.31%

December +0.01% -0.57%

Q4 -1.56% -0.21%

Like For Like Sales Q4 2018 (Industry Average)

Ladies Fashion Sales
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Menswear Sales ðQ4 2018
Comparable with Retail Industry Average

2018
MENSWEAR

SALES

LIKE FOR 

LIKE SALES 

Q4 2018
(INDUSTRY AVERAGE)

October +3.58% +0.13%

November -1.44% -0.31%

December +0.51% -0.57%

Q4 +0.92% -0.21%

Like For Like Sales Q4 2018 (Industry Average)

Menswear Sales
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Pharmacy Sales ðQ4 2018
Comparable with Retail Industry Average

2018
PHARMACY

SALES

LIKE FOR 

LIKE SALES 

Q4 2018
(INDUSTRY 

AVERAGE)

October +2.93% +0.13%

November -0.79% -0.31%

December -1.56% -0.57%

Q4 -0.36% -0.21%

Like For Like Sales Q4 2018 (Industry Average)

Pharmacy Sales
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Childrenswear Sales ðQ4 2018
Comparable with Retail Industry Average

2018
CHILDRENSWEAR

SALES

LIKE FOR 

LIKE SALES

Q4 2018
(INDUSTRY 

AVERAGE)

October +3.14% +0.13%

November -6.55% -0.31%

December -4.95% -0.57%

Q4 -3.60% -0.21%

Like For Like Sales Q4 2018 (Industry Average)

Childrenswear Sales
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Agri Retail Sales ðQ4 2018
Comparable with Retail Industry Average

2018
AGRI RETAIL

SALES

LIKE FOR 

LIKE SALES

Q4 2018
(INDUSTRY 

AVERAGE)

October +14.24% +0.13%

November +3.17% -0.31%

December +0.19% -0.57%

Q4 +7.64% -0.21%

Like For Like Sales Q4 2018 (Industry Average)

Agri RetailSales
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Health Store Sales ðQ4 2018
Comparable with Retail Industry Average

2018
HEALTH STORE

SALES

LIKE FOR 

LIKE SALES

Q4 2018
(INDUSTRY 

AVERAGE)

October +4.73% +0.13%

November +1.92% -0.31%

December +1.42% -0.57%

Q4 +3.15% -0.21%

Like For Like Sales Q4 2018 (Industry Average)

Health Store Sales
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Lingerie Sales ðQ4 2018
Comparable with Retail Industry Average

Like For Like Sales Q4 2018 (Industry Average)

Lingerie Sales

17

2018
LINGERIE

SALES

LIKE FOR 

LIKE SALES

Q4 2018
(INDUSTRY 

AVERAGE)

October +2.24% +0.13%

November +0.26% -0.31%

December +3.37% -0.57%

Q4 +2.35% -0.21%

Grant Thornton Retail Excellence Irish Retail Industry Sales Review Q4 2018



18

Commentary from Nick Simon, CE Insight Director, GfK:

Consumer Electronics (Brown Goods) Sales ðQ4 2018
Value and Volume performance Year on Year - Figures include: Audio Systems, DVD Players, Portable Media Players 

(MP3/4),Flat TV & Radio Devices (Table Top), Headphones, Docking Speakers, Loudspeakers

2018
Value Performance 

(Vs. 2017)

Volume Performance 

(Vs. 2017)

October +3.00% -3.00%

November +7.00% +14.00%

December -3.00% +3.00%

Q4 +1.00% +3.00%

Volume Growth %

Value Growth %
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It is sometimesincevolumesalesenjoyedmoregrowththantheirvalueequivalent,butthiswasbeenthecasein thelasttwomonthsof 2018,

particularlyinNovember,althoughthecheaperproductsonofferprovidedsufficientstimulationtogiveacomfortable7%increaseformarketturnover.

Asalwaystheimpetuswasprovidedby a minorityof products. Voiceactivationenjoyeda verysignificantshareof Audiosystemshavingbarely

registereda yearago whileOLEDenjoyedgreaterprominencein an evermoredominant4K TV sector(up50% yearon year). Otherwise,

Headphones/Headsets(up44%) andSoundbars(+11%) weretheonlytwoproductstoincreasevalueinthequarterversus2017.



Value and Volume performance Year on Year (includes washing machines, tumble dryers, dishwashers, cooling, 

freezers, cooking, hobs, hoods and microwaves)

Home Appliances (Major Appliances) Sales ðQ4 2018
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Q4 wasmixedformajorappliancesasOctoberandDecembersawsomeof thebiggestvolumedeclinesof theyear. Incontrast,growthinNovembercame

throughallcategoriesexceptmicrowavesandfreezers,withtotalintegratedsalesvastlyoutperformingagainstfreestanding(+9%v +3%invalue). Thebest

performingareasduringthisquarterwerehoods,hobsandcooking. Withincooking,rangecookers(61cm+freestandingcookers)sawthebiggestincrease

withgrowthat+23%, comparedtobuilt-inovenswhichwereupalmost7%. TheworstperformingcategorywasTumbledryerswhichfellbymorethan6%in

value. Theaveragesellingpricegrewby5%duringQ4, withtheaveragemajorappliancenowcostingú342.

2018
Value 

Performance (Vs. 

2017)

Volume 

Performance 

(Vs. 2017)

October -0.10% -5.40%

November +5.10% +0.50%

December +2.70% -2.60%

Q4 +2.60% -2.40%

Commentary from  Bethan Fleming, Client Insight Manager, GfK :

Volume Growth %

Value Growth %
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Information Technology (IT) Sales ðQ4 2018
Value and Volume performance Year on Year. Figures include Mobile Computing, PCs, Desk Computing PCs, and 

Tablets 

Commentary from Harry Wolverson, Client Insights Manager, GfK :
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2018
Value 

Performance 

(Vs. 2017)

Volume 

Performance (Vs. 

2017)

October -22.00% -18.00%

November -7.00% -6.00%

December -12.00% -6.00%

Q4 -12.00% -8.00%

Volume Growth %

Value Growth %
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Aftera dipinOctatthebeginningofQ4, wesawdeclineslessenforNov18duringthepromotionalBlackFriday/CyberMondayperiod,withbothvalue

& volumeimprovingto -7%& -6%respectively. Desktops& Notebooksdrovethisincreasein Nov,withDesktopup20%& Notebooksup6.7%. The

biggestwinnersundernotebooksforQ4 weregamingdevices,whichsaw16.7% growthin termsof volume. HoweverASPforgamingdroppedby

10.5%, whichsuggeststhatgamingproductswerekeydiscountitemsduringthispromotionaltime. Decembersawvolumegrowthremainat-6%while

valuesharedropped. ASPdeclinedforDecacrossallcategories,barcomputingtabletsat+17.6%, whichsuggestsfurtherpromotionactivityintherun

uptoChristmashascontributedtothis.



Home Appliances (Small Appliances) Sales ðQ4 2018
Value and Volume performance Year on Year (includes irons, kettles, toasters, food preparation, shavers, hair dryers 

and hair stylers, hot beverage makers and vacuum cleaners)

21

Q4sawSmallDomesticAppliancesgrowby3.7%invalue,butwithonlyonemonthofslightgrowththequarterrecordedadeclineof2.3%involume.

Thelargestvaluedeclinecamefromhairdryerswhichwasdown6.4%despitea growthinvolumeasaveragepricesfellbyú5 comparedtoQ4 2017.

Consumersattentionfellontohairstylerswhichrecordedanimpressivevaluegrowthof44%yearonyearandanincreasein theaveragepricetagof

ú16 drivenby newentrancesto themarket. Vacuumcleanersvolumefellby 8.1% butrisingpricesmeantvaluedeclinedby just0.2%, thebest

performingsegmentswerehandsticks,uprightsandrobots. In thekitchen,foodpreparationcontinuesto struggledown3.8% in valueas personal

blendingcontinuesto fall fromthepeakseenin 2015. Meanwhile,hotbeveragemakersenjoyedan8% valuegrowth,as fullautomaticmachines

recorddoubledigitgrowtheverymonthinthesecondhalfof2018.

2018
Value

Performance (Vs. 

2017)

Volume

Performance 

(Vs. 2017)

October +4.50% -2.30%

November +6.10% +0.60%

December +1.40% -4.40%

Q4 +3.70% -2.30%

Commentary from Helen Collins, Client Insight Director, GfK:

Volume Growth %

Value Growth %
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